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Background 
 
The National Safe Boating Council (NSBC) exists to promote recreational boating safety and reduce 
boating accidents by providing safe boating educational materials, resources, tools, creative messages 
and instructor training. NSBC also leads the annual North American Safe Boating Campaign. This 
yearlong campaign promotes safe and responsible boating and the value of voluntary life jacket wear by 
recreational boaters through Wear It!, the national theme. The 2014 awareness campaign was the eighth 
year of the state level support of the Wear It! campaign. 
 
Research Objectives 
 
NSBC would like to determine the campaign’s effectiveness, specifically to: (1) determine and quantify 
the impact of the campaign on life jacket wear, attitudes and behaviors on safety measures, and (2) gain 
insights that might be helpful in improving the campaign in the future. 
 
To assist in the process, Werth conducted a research study in order to meet the following objectives: 
 
• Measure awareness of the Wear It! campaign and image 

• Quantify number signing a Wear It! pledge card and impact of the pledge on boating safety 

• Measure life jacket wear 

• Determine reasons for wearing or not wearing a life jacket 

• Understand boaters’ attitudes toward safety 

• Obtain reactions to items that might convince boaters to increase wear of life jackets 

• Determine if results vary by no activity, medium and high campaign activity locations 

• Identify changes, if any, from the 2013 survey 
 

Approach 
 
Leveraging a team of volunteers at rivers, lakes, bays and other bodies of water, on-site surveys were 
collected between June 16 and August 6, 2014. Based on their level of Wear It! campaign activity, the 
locations were classified as no, medium or high activity. All surveys were self-administered (completed by 
boaters, not interviewers).   
 
Prior to collecting surveys, volunteers participated in training sessions to understand the guidelines to 
consistently collect surveys. They were briefed on the approach (i.e., “We’re collecting surveys at different 
bodies of water around the U.S. about boating. It’ll only take about five minutes of your time. You can fill 
out the survey yourself, and for participating, you’ll receive this gift.”), procedures (i.e., participant must be 
18+ years of age, has used or been a passenger in one of the boats listed in Question 1, has no 
commercial boating operations, has no employees, must complete the survey themselves), and 
completed surveys (i.e., all questions answered, location filled out) and providing incentives (a Wear It! 
waterproof- dry bag).  
 



2014 Wear It! Campaign Awareness Survey 
National Safe Boating Council 
September 5, 2014       
 
 

 2 

At the end of the self-administered surveys, boaters were asked if they were willing to complete a follow-
up telephone interview. In order to gain additional insights and suggestions for the campaign, seven      
in-depth telephone interviews were conducted with participants – six who wear their life jackets 
“rarely/never” or “sometimes” and one with someone who wears it all the time. Each interview lasted      
25  to 35 minutes. 
 
A total of 605 surveys were completed and returned for processing from 19 different bodies of water in 
seven different states: 
 
• 180 from locations that have had no Wear It! campaign activity  

• 131 from locations that have had a medium level of campaign activity  

• 294 from locations that have had a high level of campaign activity  
 
See Appendix A (page 22) for details of number of surveys by specific locations. 
See Appendix B (pages 23-27) for results from the phone interviews conducted with boaters. 
See Appendix C (pages 28-30) for verbatim comments. 
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Executive Summary  
The Wear It! campaign continues to have a positive impact on boaters’ behavior regarding safety. The 
research is consistent with the 2013 research, except that the medium activity locations are not as strong 
as the high activity locations in terms of campaign/image awareness levels and attitudes regarding safety.    
 
Awareness of Wear It! has spread to the no campaign activity locations. Some of this awareness might be 
attributed to the survey itself (i.e. prior participants taking the survey again) since many of the no 
campaign activity locations are the same as last year.   
 
• Those aware of the campaign are significantly more likely to wear life jackets “always or most of the 

time” compared to those unaware of the campaign. 

• Life jacket wear is highest in medium and high campaign activity locations. Participants from high 
campaign activity locations are significantly more likely to wear their life jackets “always or most        
of the time” versus those from no campaign activity locations. Medium campaign activity location 
participants are directionally higher (90 percent confidence level) than the no campaign activity 
location participants.  
 

The Wear It! campaign appears to have had a positive impact on boaters’ attitudes regarding safety.   
 
• Boaters at high campaign activity locations and those aware of the campaign are significantly more 

likely to agree that they “feel safest when wearing a life jacket/it’s a safe practice.” The number 
agreeing has also increased significantly from 2013, when comparing high campaign activity location 
responses from both surveys. 

• Boaters at high campaign activity locations are also significantly more likely to agree that “it is 
important for me as a boater to encourage others to wear life jackets at all times when boating or 
fishing.” Compared to 2013, more participants in 2014 also agree with this statement. 

 
The Wear It! campaign also appears to promote sustained change. 
 
• Compared to 2013, significantly more 2014 participants who are aware of the campaign “believe the 

Wear It! pledge is an effective way to increase use of life jackets.” 

• Boaters in high campaign activity locations were significantly more likely to recall the Wear It! campaign. 

• Most boaters who have signed the Wear It! pledge indicate they have changed their approach to 
boating safety. 

 
The barriers to life jacket wear are the same as noted in prior research.  
 
• The main barriers are uncomfortable life jackets and no laws requiring wear. 

Motivators to increase life jacket wear among those who wear them “rarely/never” are: 

• Enacting laws that require life jacket wear 

• Having life jackets that are more comfortable and less bulky 
 
Based on the findings, the following suggestions are offered: 
 
• Continue the Wear It! campaign and devote more resources and effort to increase awareness and life 

jacket wear at the no campaign activity and medium campaign activity locations. 

• Continue surveys since they increase awareness levels. 

• Educate boaters about the use of life jackets, including suggestions for care, storage and benefits. 

• Educate boaters about newer and more comfortable types of life jackets.  
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• Collaborate with manufacturers to expand the ease and affordability of inflatable life jackets. 
• Consider aligning campaign efforts with manufacturers, boating shows, clubs and boat registration 

(e.g., providing materials when a boater receives their registration). 

• Promote life jacket wear in a way that makes it seem “second nature”, like “wearing a seat belt.” 
 
Key Findings 
 
• Boaters in locations with high campaign activity are significantly more likely than other boaters to: 

– Wear their life jackets “always or most of the time” versus boaters at no campaign activity 
locations. 

– Wear their life jackets because they “feel safest when wearing a life jacket/it’s a safe practice.” 

– Be aware of the Wear It! campaign.  

– Recognize the Wear It! image versus boaters in medium campaign activity locations.  

– Agree with the statements: “I believe drowning fatalities related to boating accidents would be 
dramatically reduced if more people wore life jackets”; “I worry about other boaters and their 
unsafe practices”; “I believe the Wear It! pledge is an effective way to increase use of life jackets”; 
and “It is important for me as a boater to encourage others to wear life jackets at all times when 
boating or fishing.” 

 
• Those aware of the campaign are significantly more likely than those unaware to: 

– Wear their life jackets “always or most of the time.” 

– Wear their life jackets because they “feel safest when wearing a life jacket/it’s a safe practice.” 

– Agree with the statements: “I believe drowning fatalities related to boating accidents would be 
dramatically reduced if more people wore life jackets”; “I worry about other boaters and their 
unsafe practices” and “It is important for me as a boater to encourage others to wear life jackets 
at all times when boating or fishing.” 

• Most boaters (36 of 41) who have signed a Wear It! pledge card said the pledge has changed their 
approach to boating safety. 

• The primary barrier for using life jackets is discomfort. Specifically, boaters explain that they are too 
hot and bulky, and make it difficult to maneuver. 

• Boaters who wear their life jackets “always or most of the time” are significantly more likely than 
other boaters to: 

– Wear their life jackets because they “feel safest when wearing a life jacket/it’s a safe practice” 
and “are required to wear a life jacket by law.”  

– They are least likely to select the statement “I wear a life jacket when conditions or weather is bad 
or expected to worsen” as a reason for wearing them. 

– Be aware of the Wear It! campaign and recognize the Wear It! image. 

– Agree with the statement: “It is important for me as a boater to encourage others to wear life 
jackets at all times when boating or fishing.” 

• Having a law that requires boaters to wear life jackets and being educated on boat safety and the use 
of life jackets would motivate the largest number of boaters to wear life jackets more often. Having a 
more comfortable or less bulky life jacket also would motivate boaters to wear life jackets.   
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Detailed Findings 
 
Awareness of Wear It! Campaign 
 
Awareness levels have remained statistically the same from 2013 to 2014, with 46 percent of boaters in 
2014 aware of the Wear It! campaign. Boaters in high campaign activity locations are significantly more 
likely to be aware of the Wear It! campaign than boaters in locations with medium campaign activity. Note 
that life jacket wear in no campaign activity locations might have increased due to exposure from last 
year’s survey since there were a high number of survey locations that had conducted surveys last year 
(see Appendix A).   
 
 

 
 

 
 

 
 
Those wearing their life jackets “always or most of the time” are significantly more likely to be aware of the 
campaign than other boaters. 
 
 

 
 

 
 
 
 
 
 
 
 
 

2013 2014 None Medium High None Medium High
Number	  answering: (678) (602) (327) (199) (152) (180) (130) (292)

% % % % % % % %
Yes 41 46 31 47 56 45 35 52
No 52 47 63 46 37 47 60 41
Not	  sure 7 7 6 7 7 8 5 7

Total Campaign	  Activity Campaign	  Activity

Aware	  of	  Wear	  It!	  Campaign
2013 2014

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

Always/Most Sometimes Rarely/Never Always/Most Sometimes Rarely/Never
Number	  answering: (297) (158) (222) (313) (134) (152)

% % % % % %
Yes 52 35 31 55 38 36
No 42 59 62 38 54 58
Not	  sure 6 6 8 7 8 7

Wear	  Life	  Jacket
2013

Wear	  Life	  Jacket
2014

Aware	  of	  Wear	  It!	  Campaign

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level
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Recognize Wear It! Image 
 
Among the 2014 participants, 56 percent recognize the image, but this increase from 2013 is attributed to 
the larger number of high campaign activity location participants and those from the no campaign activity 
locations that were exposed to Wear It! by the survey and incentive in 2013.   
 

 
 

 
 

 
 
Those wearing their life jackets “always or most of the time” are significantly more likely to recognize the 
Wear It! image than other boaters (64 percent versus 52 percent and 44 percent, respectively). Results 
are similar to 2013. 

 
 

 

 
 

 
  

2013 2014 None Medium High None Medium High
Number	  answering: (672) (603) (324) (198) (150) (180) (131) (292)

% % % % % % % %
Yes 49 56 41 53 60 59 45 59
No 44 40 50 44 33 36 51 38
Not	  sure 7 4 10 3 7 5 4 3

2013
Total Campaign	  Activity

Recognize	  Image

Campaign	  Activity
2014

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

Always/Most Sometimes Rarely/Never Always/Most Sometimes Rarely/Never
Number	  answering: (295) (157) (219) (313) (134) (153)

% % % % % %
Yes 59 41 40 64 52 44
No 32 51 57 32 44 53
Not	  sure 10 8 3 4 5 3

2014
Wear	  Life	  Jacket

Recognize	  Image

Wear	  Life	  Jacket
2013

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Wear It! Pledge Card Activity and Impact on Boating Safety 
 
Only 7 percent of the participants signed a Wear It! pledge card in the past three years, an increase from 
four percent in 2013. Those indicating they signed the pledge card were primarily from high campaign 
activity locations (25 of 41 signing) than the other locations (seven from medium and nine from no 
campaign activity locations). 

 
 

 
Signing the pledge card has changed 36 of the 41 boaters’ approaches to boating safety. Four answered 
“no”, but one of them wears their life jacket all the time. The remaining person said “just more aware.” 
    

  
* Use caution when interpreting results given small sample size. 

 
 
Life Jacket Wear 
 
More than one-half of the participants (52 percent) wear life jackets “always or most of the time,” which   
is an increase from 44 percent in 2013. The increase in wearing life jackets and signing pledges (an 
increase from 26 participants in 2013 to 41 participants in 2014) might be attributed to more surveys 
being collected at high campaign activity locations in 2014. Among those who have signed the pledge 
(n=41), 78 percent indicate that they wear their life jacket always (n=22) or most of the time (n=10).  
Given the small samples, no year-to-year comparisons are made.   
 

 

2013 2014
Number	  answering: (673) (601)

% %
Yes 4 7
No	   94 90
Not	  sure 3 3

Signing	  a	  Pledge	  Card

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

2013 2014
Number	  answering	  among	  those	  who	  signed	  the	  pledge	  card: (25) (41)

%	  (#) %	  (#)
Yes,	  changed	  approach	  to	  boating	  safety 64	  (16) 88	  (36)
No,	  has	  not	  changed	  approach	  to	  boating	  safety 32	  (8) 10	  (4)
Other	  (Always	  safety	  first	  (2013);	  just	  more	  aware	  (2014 ) 4	  (1) 2	  (1)

Impact	  of	  Signing	  Pledge	  Card

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

2013 2014 2013 2014
Number	  answering: (677) (602) (26)* (41)*

% % %	  (#) %	  (#)
Top	  Two	  Boxes 44 52 88	  (23) 78	  (32)
Always 25 35 69	  (18) 54	  (22)
Most	  of	  the	  time 19 17 19	  (5) 24	  (10)

Sometimes 23 22 8	  (2) 17	  (7)

Bottom	  Two	  Boxes 33 26 4	  (1) 5	  (2)
Rarely 21 16 4(1) 2	  (1)
Never 12 10 0	  (0) 2	  (1)

*	  Use	  caution	  when	  interpreting	  due	  to	  small	  sample	  size.

Total Signed	  Pledge

Life	  Jacket	  Wear

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Boaters from high campaign activity locations are significantly more likely to wear their life jackets “always 
or most of the time” compared to those boaters in locations with no campaign activity (55 percent versus 
45 percent, respectively). 
 
Comparing results by campaign activity level from year-to-year is also critical for understanding any 
changes, especially since a greater number of the 2014 participants are from high campaign activity 
locations versus 2013. Significantly fewer participants from high campaign activity locations indicate they 
“rarely/never” wear life jackets (from 31 percent in 2013 to 22 percent in 2014). 
 
In addition, life jacket wear in no campaign activity locations increased directionally (38 percent to 45 
percent) which might be due to some participants’ exposure from the 2013 survey since many no activity 
survey locations also collected surveys in 2013 (see Appendix A).  
 

 
 

 
 

 
Participants aware of the campaign are significantly more likely to wear life jackets “always or most of the 
time” versus those unaware of the campaign (59 percent versus 42 percent). Compared to 2013, fewer 
participants who are aware of the campaign indicate they “rarely/never” wear life jackets (from 27 percent 
in 2013 to 20 percent in 2014). 
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

None Medium High None Medium High
Number	  answering: (327) (198) (152) (178) (131) (293)

% % % % % %
Top	  Two	  Boxes 38 49 51 45 56 55
Always 19 31 32 29 37 37
Most	  of	  the	  time 19 18 19 16 18 18

Sometimes 25 24 18 26 17 23

Bottom	  Two	  Boxes 38 28 31 29 28 22
Rarely 28 13 16 16 18 14
Never 10 15 15 13 9 8

Life	  Jacket	  Wear
2013

Campaign	  Activity Campaign	  Activity
2014

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

Yes No/Unsure Yes No/Unsure
Number	  answering: (355) (318) (356) (246)

% % % %
Top	  Two	  Boxes 53 34 59 42
Always 30 20 38 31
Most	  of	  the	  time 23 14 21 11

Sometimes 21 26 21 25

Bottom	  Two	  Boxes 27 40 20 33
Rarely 17 25 12 21
Never 10 15 8 12

2013
Aware	  of	  Campaign/Image

Life	  Jacket	  Wear

Aware	  of	  Campaign/Image
2014



2014 Wear It! Campaign Awareness Survey 
National Safe Boating Council 
September 5, 2014       
 
 

 9 

Those using a personal watercraft (PWC) or manual boat are significantly more likely to wear life    
jackets “always or most of the time” (84 percent) versus those using other boats (41 percent). Fewer 
PWC/manual boaters said that they “rarely/never” wear life jackets (from 12 percent in 2013 to 5 percent 
in 2014). When looking at results for only PWCs, 88 percent wear their life jackets “always or most of    
the time.” 
 

 
 

 
 

 
 
Reasons for Wearing Life Jackets 
 
“I feel safest when wearing a life jacket/it’s a safe practice” is the reason most often selected for 
wearing a life jacket (51 percent), followed by “I wear a life jacket when conditions or weather is bad 
or expected to worsen” (32 percent).   
 
Those who signed the pledge are the most likely to indicate that they “feel safest when wearing a life 
jacket/it’s a safe practice.”  
 

 
 

 

PWC/Manual Others PWC/Manual Others
Number	  answering: (135) (524) (135) (442)

% % % %
Top	  Two	  Boxes 79 35 84 41
Always 60 16 71 24
Most	  of	  the	  time 19 19 13 17

Sometimes 10 27 10 26

Bottom	  Two	  Boxes 12 38 5 33
Rarely 6 25 3 20
Never 6 13 2 13

Life	  Jacket	  Wear

2013
Type	  of	  Boat Type	  of	  Boat

2014

=	  Significantly	  higher	  than	  respective	  column
=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

2013 2014 2013 2014
Number	  answering	  excluding	  those	  who	  say	  "never	  wear": (587) (555) (26)* (40)*

% % %	  (#) %	  (#)
I	  wear	  a	  life	  jacket	  when	  conditions	  or	  weather	  is
bad	  or	  expected	  to	  worsen

44 32 19	  (5) 10	  (4)

I	  feel	  safest	  when	  wearing	  a	  life	  jacket	  /	  it’s	  a	  safe	  practice 43 51 69	  (18) 73	  (29)

I	  am	  required	  to	  wear	  a	  life	  jacket	  by	  law 22 21 19	  (5) 23	  (9)

I	  have	  heard	  of	  situations	  where	  a	  life	  jacket	  has	  saved	  a	  life 18 18 27	  (7) 20	  (8)

I	  am	  not	  a	  good	  swimmer	  or	  do	  not	  know	  how	  to	  swim 7 8 4	  (1) 13	  (5)

I	  signed	  a	  pledge	  to	  wear	  a	  life	  jacket 2 2 23	  (6) 13	  (5)

Other	  reasons 9 9 0	  (0) 8	  (3)

*	  Use	  caution	  when	  interpreting	  due	  to	  small	  sample	  size.

Total Signed	  Pledge

Reasons	  for	  Wearing	  Life	  Jackets

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Those participating from high campaign activity locations and those aware of the campaign are the most 
likely to indicate that they “feel safest when wearing a life jacket/it’s a safe practice.” Those 
participating from locations with no campaign activity or unaware of the campaign equally indicate that 
they “wear a life jacket when conditions or weather is bad or expected to worsen.” 
 
In 2014, significantly more high campaign activity location participants indicated that they “have heard   
of situations where a life jacket has saved a life” versus 2013 (51 percent in 2013 versus 61 percent   
in 2014). 
 

 
 

 
 

 
Among those aware of the campaign, the number responding that they “feel safest when wearing a life 
jacket/it’s a safe practice” has increased significantly (from 47 percent in 2013 to 58 percent in 2014). 
 

 
 

 
 

 
  

None Medium High None Medium High
Number	  answering	  excluding	  those	  who	  say	  "never	  wear": (293) (165) (129) (166) (119) (270)

% % % % % %
I	  wear	  a	  life	  jacket	  when	  conditions	  or	  weather	  is
bad	  or	  expected	  to	  worsen

53 33 37 37 36 27

I	  feel	  safest	  when	  wearing	  a	  life	  jacket	  /	  it’s	  a	  safe	  practice 37 47 51 38 44 61

I	  am	  required	  to	  wear	  a	  life	  jacket	  by	  law 23 25 17 15 24 24

I	  have	  heard	  of	  situations	  where	  a	  life	  jacket	  has	  saved	  a	  life 21 20 9 17 18 19

I	  am	  not	  a	  good	  swimmer	  or	  do	  not	  know	  how	  to	  swim 5 9 8 5 6 10

I	  signed	  a	  pledge	  to	  wear	  a	  life	  jacket 2 4 0 2 2 3

Other	  reasons 10 10 5 15 4 7

2013
Campaign	  Activity

2014
Campaign	  Activity

Reasons	  for	  Wearing	  Life	  Jackets

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  

Yes No/Unsure Yes No/Unsure
Number	  answering	  excluding	  those	  who	  say	  "never	  wear": (318) (266) (332) (223)

% % % %
I	  wear	  a	  life	  jacket	  when	  conditions	  or	  weather	  is
bad	  or	  expected	  to	  worsen

40 48 27 40

I	  feel	  safest	  when	  wearing	  a	  life	  jacket	  /	  it’s	  a	  safe	  practice 47 38 58 39

I	  am	  required	  to	  wear	  a	  life	  jacket	  by	  law 18 26 19 24

I	  have	  heard	  of	  situations	  where	  a	  life	  jacket	  has	  saved	  a	  life 15 21 19 18

I	  am	  not	  a	  good	  swimmer	  or	  do	  not	  know	  how	  to	  swim 8 5 9 7

I	  signed	  a	  pledge	  to	  wear	  a	  life	  jacket 3 1 3 1

Other	  reasons 9 8 8 10

Aware	  of	  Campaign/Image
2013 2014

Aware	  of	  Campaign/Image

Reasons	  for	  Wearing	  Life	  Jackets

=	  Significantly	  higher	  than	  respective	  column
=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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The majority of those who “always or most of the time” wear a life jacket when boating (74 percent) 
indicate that they do so because they “feel safest when wearing a life jacket.” Those who “sometimes, 
rarely/never” wear a life jacket tend to “wear a life jacket when conditions or weather is bad or is 
expected to worsen.”   
 

  

 
 

 
Other reasons for wearing life jackets are: 
 
• “Night” 

• “By myself” 

• “When kids 13 and under are on boat or manually propelled vessel” 

• “Reminds me of safety awareness and presents good example” 

• “It is just common sense” 

• “Swimming” 

• “Tubing, wake boarding, skiing”   
See Appendix C (page 28) for full list of other verbatim comments. 
 

Always/Most Sometimes Rarely/Never Always/Most Sometimes Rarely/Never
Number	  answering	  excluding	  those	  who	  say	  "never	  wear": (294) (156) (136) (311) (134) (107)

% % % % % %
I	  wear	  a	  life	  jacket	  when	  conditions	  or	  weather	  is
bad	  or	  expected	  to	  worsen

17 59 85 12 49 67

I	  feel	  safest	  when	  wearing	  a	  life	  jacket	  /	  it’s	  a	  safe	  practice 69 26 5 74 31 6

I	  am	  required	  to	  wear	  a	  life	  jacket	  by	  law 36 10 6 30 10 8

I	  have	  heard	  of	  situations	  where	  a	  life	  jacket	  has	  saved	  a	  life 23 20 4 19 21 10

I	  am	  not	  a	  good	  swimmer	  or	  do	  not	  know	  how	  to	  swim 10 6 2 9 10 1

I	  signed	  a	  pledge	  to	  wear	  a	  life	  jacket 3 1 2 4 2 0

Other	  reasons 5 17 8 3 12 21

Wear	  Life	  Jacket Wear	  Life	  Jacket

Reasons	  for	  Wearing	  Life	  Jackets

2013 2014

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Reasons for Not Wearing Life Jackets 
 
“A life jacket is uncomfortable” is the most commonly selected reason for not wearing a life jacket. 
Those who wear their life jacket “rarely/never” are significantly more likely than others to state that they 
are not required to wear one by law. No differences were found when comparing 2014 results to 2013. 
 

 
 

 
 
 
Other reasons for not wearing life jackets include: 
 
• “Too hot in summer” 

• “Have time to put one on if necessary” 

• “Inconvenient and bothersome when moving boat” 

• “It gets hung up on things” 

• “It inhibits the freedom of my aquatic experience” 

• “Jacket readily available in boat” 

• “My conditions are usually smooth and strong swimmer” 

• “Only when I feel unsafe” 

• “Tan lines” 

 
See Appendix C (page 28) for full list of other verbatim comments. 
 
 
 
 
 

Total Most	  of	  time Sometimes Rarely/Never
Number	  answering	  excluding	  those	  who	  say	  "always	  wear": (440) (160) (128) (149)

% % % %
A	  life	  jacket	  is	  uncomfortable 45 44 46 45

I	  am	  not	  required	  to	  wear	  one	  by	  law 27 14 27 40

I	  forget	  to	  wear	  it	  or	  just	  don’t	  think	  about	  wearing	  one 28 34 32 17

I	  don’t	  need	  to	  wear	  a	  life	  jacket	  because	  I’m	  a	  strong	  swimmer 9 4 9 15

I’m	  not	  asked	  to	  wear	  a	  life	  jacket	  by	  the	  boat	  owner	  or	  someone	   7 4 7 9

A	  life	  jacket	  is	  not	  stylish	  or	  “cool” 1 0 2 2

I	  don’t	  want	  to	  spend	  money	  on	  a	  life	  jacket	  or	  can’t	  afford	  one 2 3 1 1

Other	  reasons 16 14 16 17

Wear	  Life	  Jacket

Reasons	  for	  Not	  Wearing	  Life	  Jackets

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level
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Boating Safety Attitudes 
 
Almost all of the participants (96 percent) agreed with the statement, “I try to boat safely and 
responsibly at all times.”   
 
The statement with the fewest number of people agreeing (60 percent) is “It is important for me as a 
boater to encourage others to wear life jackets at all times when boating or fishing.” Participants at 
locations with high campaign activity are significantly more likely to agree with this statement than those 
at locations with no campaign activity [70 percent (high) versus 48 percent (medium) and 53 percent 
(none)], which explains the reason for the significant increase from 2013 to 2014.   
 
Participants at high campaign activity locations are also significantly more likely to agree with many of the 
statements versus other boaters. 
 
Compared to last year, the statement, “I believe the Wear It! pledge is an effective way to increase 
use of life jackets,” increased significantly among boaters at the high campaign activity locations (from 
71 percent in 2013 to 91 percent in 2014) as did, “It is important for me as a boater to encourage 
others to wear life jackets at all times when boating or fishing” (from 59 percent in 2013 to 70 
percent in 2014). 
 

 
 

 
 

 
 

2013 2014 None Medium High None Medium High
Total	  sample	  size: (678) (605) (327) (199) (152) (180) (131) (294)

% % % % % % % %
I	  try	  to	  boat	  safely	  and	  responsibly	  at	  
all	  times

97 96 98 95 97 95 95 98

I	  believe	  drowning	  fatalities	  related	  
to	  boating	  accidents	  would	  be	  
dramatically	  reduced	  if	  more	  people	  
wore	  life	  jackets

88 86 88 86 90 88 68 94

I	  worry	  about	  other	  boaters	  and	  their	  
unsafe	  practices

85 88 81 86 95 80 83 94

I	  believe	  the	  Wear	  It!	  pledge	  is	  an	  
effective	  way	  to	  increase	  use	  of	  life	  
jackets

73 71 71 76 71 70 67 91

I	  have	  NOT	  been	  involved	  in	  any	  
situation	  this	  boating	  season	  where	  a	  
life	  jacket	  was	  useful

66 62 70 62 62 62 66 61

I	  am	  a	  very	  strong	  swimmer 61 64 62 61 57 67 62 63

It	  is	  important	  for	  me	  as	  a	  boater	  to	  
encourage	  others	  to	  wear	  life	  jackets	  
at	  all	  times	  when	  boating	  or	  fishing

52 60 44 59 59 53 48 70

2014
Total Campaign	  Activity Campaign	  Activity

Boating	  Safety	  Attitudes	  (%	  Strongly	  Agree	  /	  Agree	  Somewhat)
2013

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Significant differences are noted based on awareness of campaign/image and by life jacket wear in the 
two tables shown below. Compared to 2013, more participants in 2014 “believe the Wear It! pledge is 
an effective way to increase use of life jackets,” most notably among those who “sometimes” or 
“rarely/never” wear life jackets. 
 

 
 
 

 
 

 
 
 
 
 
 
 

Yes No/Unsure Yes No/Unsure
Total	  sample	  size: (356) (318) (357) (248)

% % % %
I	  try	  to	  boat	  safely	  and	  responsibly	  at	  all	  times 98 96 96 97

I	  believe	  drowning	  fatalities	  related	  to	  boating	  accidents	  
would	  be	  dramatically	  reduced	  if	  more	  people	  wore	  life	  
jackets

89 87 91 80

I	  worry	  about	  other	  boaters	  and	  their	  unsafe	  practices 91 79 91 83

I	  believe	  the	  Wear	  It!	  pledge	  is	  an	  effective	  way	  to	  increase	  
use	  of	  life	  jackets

73 -‐ 81 -‐

I	  have	  NOT	  been	  involved	  in	  any	  situation	  this	  boating	  
season	  where	  a	  life	  jacket	  was	  useful

62 71 61 64

I	  am	  a	  very	  strong	  swimmer 59 63 66 61

It	  is	  important	  for	  me	  as	  a	  boater	  to	  encourage	  others	  to	  
wear	  life	  jackets	  at	  all	  times	  when	  boating	  or	  fishing

64 38 69 46

2013 2014
Aware	  of	  Campaign/Image Aware	  of	  Campaign/Image

Boating	  Safety	  Attitudes	  (%	  Strongly	  Agree	  /	  Agree	  Somewhat)

=	  Significantly	  higher	  than	  respective	  column
=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Always/Most Sometimes Rarely/Never Always/Most Sometimes Rarely/Never
Total	  sample	  size: (297) (158) (222) (314) (135) (153)

% % % % % %

I	  try	  to	  boat	  safely	  and	  responsibly	  at	  all	  times
98 94 98 97 96 95

I	  believe	  drowning	  fatalities	  related	  to	  boating	  
accidents	  would	  be	  dramatically	  reduced	  if	  
more	  people	  wore	  life	  jackets

96 86 79 91 88 76

I	  worry	  about	  other	  boaters	  and	  their	  unsafe	  
practices

88 83 83 89 88 84

I	  believe	  the	  Wear	  It!	  pledge	  is	  an	  effective	  way	  
to	  increase	  use	  of	  life	  jackets

89 63 49 83 82 72

I	  have	  NOT	  been	  involved	  in	  any	  situation	  this	  
boating	  season	  where	  a	  life	  jacket	  was	  useful

60 61 77 58 61 71

I	  am	  a	  very	  strong	  swimmer 61 56 63 63 64 65

It	  is	  important	  for	  me	  as	  a	  boater	  to	  encourage	  
others	  to	  wear	  life	  jackets	  at	  all	  times	  when	  
boating	  or	  fishing

71 47 29 78 50 32

Wear	  Life	  Jacket Wear	  Life	  Jacket

Boating	  Safety	  Attitudes	  (%	  Strongly	  Agree	  /	  Agree	  Somewhat)
2013 2014

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Ways to Motivate Boaters to Wear Life Jackets 
 
“Having a law that requires boaters to wear life jackets” (45 percent) or “Being educated on boat 
safety and the use of life jackets” (41 percent) would motivate some boaters to wear life jackets. More 
than one-third of the boaters (37 percent) also indicate that “Having a life jacket that was more 
comfortable or less bulky” would be motivating. Those who are using PWC or manual boats could be 
motivated to wear life jackets more than other boaters if “Educated on boat safety and the use of life 
jackets” or “If life jackets were provided for free.”  
 

 
 

 
 

 
A law requiring boaters to wear life jackets” or “If I had a life jacket that was more comfortable or 
less bulky” would be the biggest motivators for those who “sometimes” or “/never” wear life jackets.   
 
Those who indicate they “rarely/never” wear life jackets in 2014 are more likely to be motivated by “Being 
educated on boat safety and the use of life jackets” and “If life jackets were provided for free” than 
the 2013 “rarely/never” wear life jacket participants. 
 

2013 2014 PWC/Manual Others PWC/Manual Others
Number	  answering: (678) (596) (135) (524) (132) (439)

% % % % % %
A	  law	  requiring	  boaters	  to	  wear	  life	  jackets 54 45 62 51 44 46
If	  I	  had	  a	  life	  jacket	  that	  was	  more	  
comfortable	  or	  less	  bulky

34 37 36 32 33 39

Being	  educated	  on	  boat	  safety	  and	  the	  use	  
of	  life	  jackets

28 41 42 25 52 37

Hearing	  or	  seeing	  reminders	  to	  wear	  a	  life	  
jacket

28 30 38 26 31 30

If	  I	  had	  a	  life	  jacket	  that	  was	  easy	  to	  
use/wear

24 27 24 24 28 26

I	  had	  a	  prior	  boating	  experience	  that	  
convinced	  me

12 18 17 11 16 19

Signing	  a	  pledge	  card	  agreeing	  to	  wear	  a	  
life	  jacket

11 14 14 11 17 13

If	  life	  jackets	  were	  provided	  for	  free 11 20 19 10 29 17
Seeing	  well-‐known	  celebrities	  or	  athletes	  
wearing	  life	  jackets	  when	  boating 8 7 15 6 11 6

If	  I	  had	  a	  life	  jacket	  that	  was	  more	  stylish 6 7 11 4 10 7

Nothing	  /	  None 2 1 1 2 1 1

Did	  not	  answer	  question 4 1 1 5 0 2

Other	  responses 7 5 6 7 8 4

2014
Type	  of	  Boat

Motivators	  to	  Wear	  Life	  Jackets
2013

Total Type	  of	  Boat

=	  Significantly	  higher	  than	  respective	  column
=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Other motivators are: 
 
• “Bad weather” 

• “Free or discounted inflatable life jackets” 

• “If overheating was not a problem” 

• “Stress stronger swimmer being injured and not being able to swim” 

• “Tan through life jackets” 

 
See Appendix C (page 28) for full list of other verbatim comments. 
 
 
 
 
 
 
 
 
 
 
 
 

Always/Most Sometimes Rarely/Never Always/Most Sometimes Rarely/Never
Number	  answering: (297) (158) (222) (309) (135) (150)

% % % % % %
A	  law	  requiring	  boaters	  to	  wear	  life	  jackets 54 54 54 41 50 49
If	  I	  had	  a	  life	  jacket	  that	  was	  more	  
comfortable	  or	  less	  bulky

32 34 34 31 46 42

Being	  educated	  on	  boat	  safety	  and	  the	  use	  
of	  life	  jackets

44 25 10 56 30 21

Hearing	  or	  seeing	  reminders	  to	  wear	  a	  life	  
jacket

40 24 15 36 31 15

If	  I	  had	  a	  life	  jacket	  that	  was	  easy	  to	  
use/wear

25 25 22 28 24 28

I	  had	  a	  prior	  boating	  experience	  that	  
convinced	  me

15 10 10 20 17 16

Signing	  a	  pledge	  card	  agreeing	  to	  wear	  a	  
life	  jacket

17 10 5 14 17 10

If	  life	  jackets	  were	  provided	  for	  free 18 6 5 23 21 12
Seeing	  well-‐known	  celebrities	  or	  athletes	  
wearing	  life	  jackets	  when	  boating 13 5 3 10 3 3

If	  I	  had	  a	  life	  jacket	  that	  was	  more	  stylish 8 3 4 7 8 6

Nothing	  /	  None 1 1 5 0 0 4

Did	  not	  answer	  question 3 3 7 1 2 1

Other	  responses 6 6 8 6 4 4

Wear	  Life	  Jacket
2013 2014

Wear	  Life	  Jacket

Motivators	  to	  Wear	  Life	  Jackets

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level

=	  Significantly	  higher	  when	  comparing	  YTY	  vs.	  respective	  column	  
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Participant Profile: Boating 
 
Frequency of Boating 
 
Participants are boating more often this year versus prior years, with 31 percent indicating they have 
been boating “more often,” while only 21 percent said “less often.” No significant differences are noted by 
campaign activity locations. 
 

 
 

 
 
Type of Boat 
 
Participants used open motorboats most recently (42 percent). A good mix of other types of boat users 
also participated. Types of boats used vary based on their level of campaign activity location. This year 
participants interviewed were more likely to be using an open motorboat (42 percent in 2014 versus 34 
percent in 2013) and were less likely to be using a cabin motorboat (13 percent in 2014 versus 26 percent 
in 2013). 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 

Total None Medium High

Number	  answering: (602) (178) (130) (294)

% % % %
More	  often	   31 33 29 30
About	  as	  often	   48 49 48 48
Less	  often	   21 19 24 22

Frequency	  of	  Boating
Campaign	  Activity

Total None Medium High

Number	  answering: (602) (180) (131) (291)

% % % %
Open	  motor	  boat 42 48 23 48
Fishing	  boat	  (not	  commercial) 17 13 10 22
Personal	  watercraft 16 8 17 20
Cabin	  motor	  boat 13 9 21 11
Manually	  propelled	  vessel 12 4 28 10
Sail	  boat 9 18 5 5

Boat	  Most	  Recently	  Used

Campaign	  Activity

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level
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Boat Ownership 
 
Three-fourths of the participants own a boat. Boat ownership is highest among those aware of campaign 
activity. No other differences are noted. 
 

 
 

 
 
 

 
Life Jacket Ownership 
 
Almost all participants own a life jacket (94 percent in 2014 versus 89 percent in 2013). One-fourth own 
both inherently buoyant and inflatable life jackets. Those aware of the campaign are more likely to have 
both types of jackets than those not aware of it. One-fourth of boat nonowners do not own a life jacket, 
but conversely three-fourths of nonowners do own a life jacket. For comparison purposes, in 2013, 43 
percent of nonowners owned life jackets. 
 

 
 

 
 
 
 
 
 
 
 

Total
%

Yes 75

Campaign	  Activity
None 78
Medium 72
High 75

Aware	  of	  Campaign
Yes 82
No/Unsure 66

Wear	  Life	  Jacket
Always/Most 73
Sometimes 77
Rarely/Never 79

Boat	  Ownership

=	  Significantly	  higher	  than	  other(s)

Total None Medium High PWC/Manual Others Yes No/Unsure Yes No

Number	  answering: (600) (177) (131) (292) (134) (441) (354) (246) (447) (148)

% % % % % % % % % %
Inherently	  buoyant	  life	  jackets 65 66 62 65 73 62 63 67 67 56
Inflatable	  life	  jackets 5 4 7 4 10 3 5 3 4 6
Both	  types 25 25 19 27 13 28 29 19 28 14
Do	  not	  own	  a	  life	  jacket 6 6 12 4 5 6 3 11 0 24

Campaign	  Activity Type	  of	  Boat Aware	  of	  Campaign/Image Own	  Boat

Life	  Jacket	  Ownership

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level
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Participant Profile:  Demographics 
 
Gender 
 
No differences in gender are noted by the locations based on their level of campaign activity, awareness 
of campaign or life jacket wear. Results are similar to 2013. 
 

 
 
 
Age 
 
Participants represent a good mix of ages, as shown below. Those in high campaign activity locations tend 
to skew older. In 2013, those aware of the campaign tended to skew older, but in 2014 this difference is 
not found. The campaign might have been consistently reaching all ages for this year’s locations. 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Total None Medium High Yes No/Unsure Always/Most Sometimes Rarely/Never

Number	  answering: (604) (179) (131) (294) (357) (247) (314) (135) (152)

% % % % % % % % %
Male 63 65 63 62 66 59 62 63 66
Female 37 35 37 38 34 41 38 37 34

Gender
Campaign	  Activity Aware	  of	  Campaign/Image Wear	  Life	  Jacket

Total None Medium High Yes No/Unsure Always/Most Sometimes Rarely/Never

Number	  answering: (598) (179) (131) (288) (355) (243) (310) (134) (151)

% % % % % % % % %
18	  to	  24	  years 9 7 10 9 7 11 11 10 3
25	  to	  34 16 14 18 15 18 12 17 16 13
35	  to	  44 18 17 24 15 16 21 18 17 19
45	  to	  54 22 25 25 19 23 21 22 22 23
55	  to	  64 17 21 14 17 17 17 15 19 19
65	  years	  or	  older 19 16 8 25 19 18 17 15 24

Age

Campaign	  Activity Aware	  of	  Campaign/Image Wear	  Life	  Jacket

=	  Significantly	  higher	  than	  respective	  column(s)	  at	  95%	  confidence	  level
=	  Significantly	  higher	  than	  lowest	  respective	  number	  at	  95%	  confidence	  level
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States Surveyed 
 
Surveys were collected from seven different states, with more than one-half of the 605 surveys being 
collected in Virginia and Tennessee. As shown below, surveys were not collected in Florida, Indiana or 
Oklahoma, but were collected in Kentucky and Arizona, varying from last year’s survey. 
 

State of Residence 
  # Surveys Collected 

State 2013 2014 
VA 148 268 
TN 161 169 
NY 127 55 
KY - 43 
NJ 80 27 
LA 25 26 
AZ - 17 
FL 69 - 
IN 38 - 
OK 30 - 
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Appendix A 
 

Locations Collecting Surveys 

     LOCATION STATE # 2013 # 2014 ACTIVITY 
TOTAL Collected   678 605   

          
Smith Mountain Lake VA - 113 High 
Lake Priest TN 42 85 High 
Lake Anna VA - 70 High 
Old Hickory Lake TN - 26 High 
Others in 2013 only FL, NJ, TN 110 - High 
TOTAL HIGH   152 294   
          
Niagara River NY 55 40 Medium 
Tim's Ford TN - 19 Medium 
Lake Havasu AZ - 17 Medium 
Pagan River VA 15 16 Medium 
James River VA - 15 Medium 
Lake Erie NY - 15 Medium 
Jones Creek VA - 9 Medium 
Others in 2013 only IN, NY, OK, TN, VA 129 - Medium 
TOTAL MEDIUM   199 131   
          
Nolin Lake KY - 43 None 
Norris Lake TN 53 39 None 
Brigantine Public 
Dock NJ 40 27 None 

Lake Pontchartrain LA 25 26 None 
James River VA 9 12 None 
Jamestown VA - 12 None 
Chickahominay Park VA 22 11 None 
York River VA 19 10 None 
Others in 2013 only NJ, NY, VA 159 -   
TOTAL NO 
ACTIVITY   327 180   
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Appendix B 
 
Follow-up Telephone Interviews 
 
Werth completed a research study among 605 boaters for the NSBC in order to determine and quantify 
the impact of the campaign on life jacket wear attitudes and behaviors and gain insights that might be 
helpful in improving the campaign in the future. 
 
At the end of the self-administered surveys, boaters were asked if they were willing to complete a follow-
up telephone interview. In order to gain additional insights and suggestions for the campaign, in-depth 
telephone interviews were conducted with men and women representing a mix of ages, types of boats 
used and bodies of water (VA, KY, TN, AZ and NJ). Six boat owners interviewed wear their life jackets 
“rarely/never” or “sometimes” and one additional interview was conducted with a nonboat owner who 
wears her life jacket “always” when on her boyfriend’s 17’ sailboat. Each interview took 25 to 35 minutes. 
 
Executive Summary 
 
Participants in these interviews boat primarily to relax and get away. They boat with other friends or 
family, at all times of the day and days of the week. Some of them are on the water for only an hour at a 
time, while others might spend 14 hours a day on their boat.    
 
• I enjoy being on the water. I like being outside. It’s fresh. 

• I really enjoy being on the water. I like the relaxing feeling of being out there. 

• I like how it relaxes me, getting outside in the fresh air, taking in the views. 

• It’s the freedom of being out in the middle of the water, relaxing. It’s a different type of crowd – 
everyone is very friendly. 

• Just to relax, feel the breeze; get out there – no phones, nobody driving you nuts. They can’t find me! 

• I like how peaceful it is. It’s a way to get away from everything.  

• We like just riding and having a destination in mind, e.g., dinner, go and visit others, to swim off the boat 
when kids are here. We like taking the grandchildren tubing and pulling them on an inflatable device. 

 
They recognize the safety reasons for using life jackets, especially when conditions warrant it (bad 
weather), when on a small craft, when boating in the dark, or for kids. 
 
• Safety reasons 

 They save lives. [I always wear it because] anything can happen at any time. We hear on the 
radio of boats flipped over. Don’t know if in 5’ or 25’ of water so rather be safe than sorry. 

 It’s a safety tool. Everybody should have them on their boat. We make sure we have immediate 
access to them if we need them. 

 I believe in them. I believe in safety. They do the job when they need to.   

 They are very important. They save lives! We make sure everyone has one at their feet or on. 

 They can save your life if you end up being thrown into the water or have an accident that causes 
the boat to be sinking or if the boat is taking in water. You can also help someone else and you 
aren’t lighting to stay afloat. 

• Type of boat or in water 

 If on a catamaran or sunfish, then I would have it on. It’s an accepted event that they flip over.  
You also could be conked on the head. 

 I will wear them when I’m in the water to float around. We wear them all the time if on jet ski. 
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• Boating at night 

 They are a necessary evil. Whenever I am out in the dark, I try to wear my jacket.   

 If you are at night and flying around in a fast boat, then you need to have a life jacket on. It’s a 
smart thing. We have had a number of accidents/deaths. They have been mostly at night, 
because of bass fisherman going 60 mph. 

•  Kids 

 We have grandchildren and they are promoting that kids wear life jackets on the docks here.   

 I make the children wear them. If not sure of water or don’t like the water, I will also have them 
wear them.  

 It’s the law. 
 
Participants further explain that others might wear life jackets if they are nonswimmers or infrequent boaters. 
 
• Adults who can’t swim, are not experienced boaters, had an accident or for safety, or don’t know the 

laws and think they have to wear one all the time. 

• [Others wear them because] they have less confidence in being able to swim if they are dumped.  
Those who do boating infrequently, feel safer. 

• My assumption is they probably don’t know how to swim. 

• They are nervous in a boat; maybe they don’t swim, or just don’t ride in boats comfortably. 
 
However, boaters explain their reasons for not wearing life jackets. Most often mentioned is that life 
jackets are uncomfortable, bulky, hot and make it difficult to maneuver. Some of them also add that they 
are boating in smooth water or are not driving fast.     
 
• They are hot, uncomfortable. I will unzip it and leave unbuckled. 

• They are uncomfortable, bulky and extremely hot. 

• They are awkward, clumsy, uncomfortable and unattractive. I’ve been boating for a long time so I’m 
more relaxed than what I should be.   

• They are hot. The times I’m in the boat, it’s hot out. There are vest type jackets [but] these are      
very expensive.   

• They can be super bulky. They ride up on you and don’t stay where they should fit. You have to 
readjust them. They get heavier after wearing them a while. You lose some dexterity in your arms to 
maneuver and get around. 

• I’m not sold on wearing it 24 hours. They aren’t the most comfortable at times. They are kind of 
bulky… trying to walk around and move around in the boat… taking up space. I don’t wear it when 
driving the boat. It’s not a speed boat so I’m not doing a high rate of speed. I’m always watching 
what’s around me and behind me. If we had a fast boat, it would be a different story. We have a 
pantoon boat. 

• I only wear them when we get into rough water or into a situation where we need them or if I’m in a 
small dingy or small boat. I just get too hot with them on. 

 
In their opinion, others’ reasons for not wearing life jackets are being set in their ways, a rite of passage 
for 13-year-olds, uncool, uncomfortable, or think nothing will happen to them.       

 
• They are older, never worn it, can’t teach old dog new tricks – type of thing. 

•  [It’s] a rite of passage [at age 13] that occurs, especially when it’s two guys. 

• They think nothing will happen to them or the uncool factor. Or, the uncomfortable factor of being hot. 
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• They think they are better than everyone. Some of them don’t even have a life jacket on their boat.  
They think nothing will happen to them. They know it all. 

 
Some of the boaters interviewed have favorable impressions of the Wear It! campaign.  
 
• I think it’s an effective way to at least get people thinking about it. It very well may help. It helps you 

constantly think. 

• I think it’s a great idea – handing out life jackets to be borrowed and returned at the marina and rental 
places. They were right on the dock and had them available. 

• It’s brightly colored so it gets your attention, especially with orange life jackets. 
 
Others are not familiar with Wear It! campaign or only heard about it after completing the survey. Many 
participants would like to know more about the campaign and for NSBC to do more. 
 
• All I know is the signs that I see all over. I don’t know who sponsors it. 

• I think it’s good that they are doing it. I would like more information from them on it to learn more 
about what they are doing. 

• I don’t think the approach is broad enough. I’m sure some of those people [boat renters] can’t swim 
and don’t know a lot about driving a boat. Somehow they need to work with the life preserving 
manufacturing community. They need someone who will make less expensive, lighter weight, 
reasonably priced jackets. They are addressing the easy part of it – the campaign, sensibility of doing 
it, but it doesn’t address the fact that the ones who they are trying to get into them, have been trying 
to get out of them for 12 years. 

• It really doesn’t give the information that people are looking for – when to use it, how to properly use it 
or how to maintain it. If they see someone underage not wearing a life jacket, ask them why. It would 
be a lot more effective if they were more proactive and there was more educational stuff. I’ve seen 
set-ups at lake, but they need people there to walk up and tell them about the campaign so they 
understand the rules and regulations. They could also take the time to check life jackets to make sure 
they are up to standard like they should be and explain if they aren’t. 
 

When asked about the Wear It! pledge, these boaters who “rarely/never” or “sometimes” wear life jackets 
are not willing to sign it because they are unlikely to wear life jackets all the time.  
 
• No, I would not sign it. It might work for some people.   

• I would sign it only if I was committed to wearing it. Unless they redesign them so they are more 
comfortable to wear them, I wouldn’t wear them. 

• I would not have signed it. It’s not an issue I would lie about. I think the people who sign it aren’t going 
to change their habits. It embarrasses people to sign because they are friends of the people. It’s 
unreasonable [to ask them to sign it]. 

• I wouldn’t follow it on my big boat. 

• I would hate to sign something like that and blow it off. That probably would happen. 

• I don’t know if I would sign it because it’s safer to maneuver when not wearing the bulky jackets. 
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Participants offer suggestions for increasing life jacket usage, such as providing more education via the 
Wear It! campaign, increasing awareness of the inflatable jackets, setting an example for others and 
requiring them. 
 
• Increase awareness and education of Wear It! campaign through marketing, advertising and 

other efforts. 

 I think there needs to be more awareness of it personally. Going over things that have actually 
happened, accidents, and a campaign to show that stuff happens, statistics, things like that.  
The marketing would have to reach out to Ohio, Indiana and Kentucky to broaden out the reach 
where the boaters are coming from, not just Tennessee. 

 Getting word out on how important it is to wear or to have them on board, especially on small 
crafts. The more it gets out, the more people are apt to wear them. 

 When you register your boat, maybe there should be literature that is sent back from the Wear It! 
campaign when they receive their registration. 

 Wal-Mart and the other places that sell life jackets might be another place to put up information 
about Wear It! campaign. What about boat dealers? Are they carrying the literature? 

 Maybe a campaign blast that really highlights the number of deaths and gives details around that, 
“these people were in 5’ of water and didn’t have them on and xyz happened and they are not 
with us anymore.” But, then they would say, “oh, that’s a kayak, I’m on a powerboat.” 

 You see a lot of commercials on TV and billboards about seat belts. They could go the same 
route, not with tickets, but just more of a media campaign where you know you are going to reach 
people. A simple and short message, [such as] “life jackets save lives.” 

• Raise awareness of the inflatable ones and their comfort. 

 If they were designed so that they can be used for an extended period with more dexterity with 
your arms so you have a lot more movement. [And, if it were a] different material that isn’t as 
thick, but is more buoyant. The fabric/material needs to be more giving and comfortable. 

 If it wasn’t so bulky or constricting, if I could move in it more freely, if they were cool to wear (not 
hot), that would be the biggest factor.  

• Showcase and sell the new life jackets at boat shows and club meetings (e.g., fishing groups, 
antique boat groups) and encourage members to wear them. 

 We’ve just been introduced to the new inflatables ones. The Power Squadron people are wearing 
them. At our last gathering, I said “can I try them on?” If more people were aware that they are 
not unattractive and not uncomfortable, maybe more adults would wear them. I was impressed 
with the new one – appears that it’s adjustable; impressed with sizing being flexible. 

 Our club has a boat show coming up in September. Why can’t we get a retailer who has these 
things and [have them available so people] can try them on and buy them at the show? If they 
see them and try them on, then they will recognize their value. 

 [However], they want our organization to wear life jackets when we have events, but I kind of feel 
like I’m lying, because except for that, I wouldn’t wear it.  

 If I could get an inflatable one that is much cheaper than it is now. 

• Role modeling. 

 Maybe start with the younger generations and get them on board and then set an example. But, 
then we should wear them when they are wearing them. 

 Our club and Power Squadron think that as seniors we should step forward and wear them more 
and be a better example. That does not work with me. We recognize that we should wear them 
more often on the dock since we are not as steady as we should be as seniors. I had a friend who 
fell off the dock.  
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• Reward positive behavior. 

 Giving prizes out to kids when they see kids wearing them is a good thing. If you start them early, 
then it might influence their parents. 

 A campaign with random stops by Coast Guard where you would get a gift or something if you 
have your life jacket on. 

• Make it a law – but most boaters do not want it to be required! 

 If they said it was mandatory, a state law, then I would wear it. If it was required, I would make 
sure everyone in the boat had one on. That’s the only way I would wear it. Or, if there was a close 
call sometime, then I might wear one. 

 In order to really do it, it has to be a law. 

 Only if it was the law… if big fine if caught without wearing a life jacket, then I would put it on. 

• Reduce insurance premiums for usage. 

 One way would be if you had a reduction in your insurance premiums for wearing life jackets. 
That would be an incentive. 

 Like safe driver things for discounts. You would get a discount on your insurance or some kind    
of perk.  
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Appendix C 
 
What are your reasons for wearing a life jacket? 
 
• Boat smart 

• By myself, tournament 

• Coast Guard Aux Member 

• Don't wear one but have one by me if I  
need it 

• Fishing boat 

• Good example for grandchildren 

• I always wear one swimming 

• I make all children plus adult non-swimmers 
wear life jackets at all times (I am a life 
guard, CPS instruction) 

• I wear a life jacket when kayaking 

• I wear one because safety first 

• If I'm on the bow 

• I'm obligated 

• Inflatable 

• It is just common sense. 

• Just while wake boarding 

• Kids do 

• New to boating, only been out four times 

• Night 

• Night 

• Night 

• Only when in water 

• Reminds me of safety awareness and 
presents good example 

• Required by Regattas 

• Sets a good example for my children 

• Skiing and fishing 

• So its not so hard to stay afloat 

• Swimming 

• Swimming 

• Swimming purposes 

• To hang out in the water 

• Tubing 

• Tubing, wake boarding, skiing 

• US Sailing instructor on/off - sets example 

• Water skiing 

• Wear below dams etc. 

• Wear life jacket when swimming 

• When I am setting a good example for my 
grandchildren 

• When I'm alone sailing 

• When kids 13 and under are on boat or 
manually propelled vessel 

• When skiing 

• When skiing 

• When swimming 

• When swimming off the boat 

• When tubing, skiing or wake boarding 

• When working the bow spinniker; sailing in 
rough weather 

• Whenever I am boating alone 
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What are your reasons for not wearing a life jacket? 
 
• 40 ft. boat 

• All 14+ years on boat 

• Always keep a life jacket nearby 

• Always wear 

• Always wear it 

• Always wear one unless on the boat or 
swimming 

• And hot 

• Because I am on a 40' boat 

• Comfort 

• Do not own one 

• Doesn't seem necessary 

• Feel safe on our boat. Life jackets within 
reach 

• Gentle water and when I'm sitting on a 
floatation device 

• Going a short distance then anchoring 

• Going slow 

• Have one by me 

• Have time to put one on if necessary 

• Heat 

• Hot 

• Hot 

• Hot 

• Hot 

• I don't think about it 

• I have many standard orange life jackets on 
my boat but much too bulky and I don't put 
my boat in dangerous situations. I can't 
afford the light weight belt ones 

• If boat is idle usually do not wear 

• In water only 

• Inconvenient and bothersome when moving 
boat 

• It acts as a lift, sit on it to see our front of 
boat 

• It gets hung up on things 

• It inhibits the freedom of my aquatic 
experience 

• Jacket readily available in boat 

• Just do not care to 

• Just riding in boat, but jacket accessible 

• My conditions are usually smooth and I’m a 
strong swimmer 

• Never thought about it 

• Not necessary 

• Old Age 

• On rare occasions I take off for comfort 
when not moving 

• One is always within reach when I'm on the 
bridge 

• Only when I feel unsafe 

• Only when swimming in still waters 

• Pontoon Boat Railings 

• Pontoon is rather safe - It is hot 

• Sailboat and no wind 

• Sometimes it is too hot 

• Sometimes small trips 

• Tan lines 

• Tan lines 

• They are always within reach 

• They are readily available and we are 
usually on calm water 

• They are ready for use 

• Too darn hot 

• Too hot 

• Too hot in summer 

• Too hot in summer 

• Too warm in summer 

• Uncomfortable = hot 

• Wear it when required or necessary 

• When I’m at dock 
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Has signing the Wear It! pledge card changed your approach to boating safety in any way? 
 
• Just more aware 
 
Which of the following, if any, do you think would convince you to wear a life jacket more often? 
 
• Ads for boating always showed people wearing life jackets including SUP's 

• Age required 18/21 

• Already a life jacket fan 

• Always try to be safe around water especially with the grandkids 

• Bad weather 

• Don't think it should be enforced 

• Free or discounted inflatable life jackets 

• I always wear a life jacket and do so because it would save my life if another boat hit our boat and I 
was thrown into the water 

• I always wear one when on a small craft, I believe that if you are on a small craft it is very important 

• I wear mine all the time 

• I wear mine almost all the time 

• I wear my PFD all the time 

• If I couldn't swim 

• If I had a life jacket 

• If overheating was not a problem 

• If they weren't hot 

• Inflatables cheaper 

• Make it law 

• Merely putting it on – new habit 

• Only if it were law and I disagree with putting in such a law 

• Other boating activities 

• Personal friend who survived boat accident 

• Personal preference 

• Should be personal choice at certain age 

• Stress strong swimmer being injured and not being able to swim 

• Tan through life jackets 

• The old style ski belts 

• Wear a life jacket always 

• When running the boat, bad weather, #1 heavy boat traffic 

 


